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“Carrefour International du Bois truly

lives up to its name,” said Géraldine
Cesbron, Deputy CEO of Fibois Pays
de la
Commissioner  of

and General
the
“International participation continues to

rise,

Loire
event.

reinforcing Nantes as a key
marketplace for wood materials. This
was a collective success driven by
strong collaboration across the sector”

President of
Carrefour International du Bois, also

Jean Piveteau,
emphasized the quality of the event:
“We received very positive feedback
highlighted
significant improvement in the quality

from exhibitors, who
of stands and products. The event
confirms our strategy of bringing the
entire industry together in one place,
clear and

offering  visitors a

comprehensive overview of

timbersolutions.”


http://www.timbershow.com/

TRADESHOW NUMBERS
650 exhibitors
42% international

13 390 visitors, the event maintained
strong attendance despite a challenging
economic and geopolitical environment.

Traders, importers, buyers, specifiers...
came to secure their supplies and
confirmed the high quality of exchanges
on the stands

41,5% of visitors came from outside
France, highlighting the show’s growing
global reach.

5 halls : Services, Construction, fitting,
Sawn timber & Forestry, Timber trade

100 countries represented

Top 15 countries « Visitor » - Belgium,
Spain, The Netherlands, Italy, Brazil, Germany
Great Britain, Morocco, Portugal, Sweden,
Finland, Estonia, Denmark, Poland, USA.

14 conferences / 47 speakers
40 innovation pitches / 16 TV set interviews

37 bio-based materials pitches &
demonstrations
27 meetings and AGMs

Launch of the #1 IFOP/ Carrefour du Bois Barometer

The Carrefour International du Bois opened the conferences on June 2 with the
presentation of the results of an exclusive survey conducted in partnership with the
IFOP. The objectives were to assess the state of the industry, gather exhibitors’
perspectives, understand economic trends, and anticipate market developments.
A total of 100 wood industry professionals were surveyed.

A cautious but cornmitted industry, mobilised around
levers of development

Exhibitors anticipate a more favourable momentum than last vear,
despite an economic environment that is still fragike.

A sirained domestic market, aw material costs, and the burden of
regulations are the main sources of concemn for companies

The imape of wood as a material is a strong asset to capitalize on, In a conbet
wheme decarbonization challenges are becoming increasingly important
Opportunities for innovation should be seized to develop new markets.




Market analysis
of . : - 28% of professionals reported
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Just 13% of businesses 20% of stakeholders considered
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Growth drivers

The image and reputation of timber as a material is 2 Key asset that needs
1o be capitalised on in a context where decarbonisation isamand'mlhpg&.
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85% of professionals said 689 of businesses re-garded 22% are using R&D
that the positive image R&D and innovation (Al, digital as a leverapge point to develop
of timber among customers tools, et) as a key driver new products and stand
is a key factor in appeal of performance out from the competition

The role of the Carrefour International du Bois in 3 figures
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For T4% of exhibitors, the 61% usethe CBasatool 519 of professionals see
primary purpose of the trade for raising awareness and  this as a direct way to expand

fair is to provide a prime reinfiorcing their brand image their customer base
venue for business networking

The complete IFOB study attached

“Plantons pour Pavenir” initiative
A symbolic reforestation activity engaged
visitors and will contribute to the replanting
of a forest area in the west of France



https://www.timbershow.com/wp-content/uploads/2026/06/Barometre-filiere-Bois_IFOP_CIB_2026-GB.pdf

Employer Branding Area:

A new platform addressing
recruitment challenges and
promoting careers in the timber
sector.

The Innovations Area:
Featuring interactive formats such
as mixed reality and the exhibitor

pitch  sessions, focused on
emerging technologies and
applications.

About Fibois Pays de la Loire

Bio-based materials Area:
A dedicated area highlighting innovative

W solutions for construction using wood,

hemp and straw.

Fibois Pays de la Loire is a regional industry association representing over 500 members
across the forestry and timber value chain. It supports the development of timber in
construction and energy, promotes sustainable resource management, and provides expertise

to professionals, public authorities and private stakeholders.
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